
Lora Riehl
Graphic & Brand Designer

Experience
Sr. Graphic Designer  AlphaSights 						           	   June 2023 - Present  New York, NY

Graphic Designer  AlphaSights 		  `				                 June 2022 - June 2023  New York, NY

Jr. Graphic Designer  AlphaSights 						                   June 2021 - June 2022  New York, NY

•	Project management: Independently lead on cross-functional projects from creative brief to high-impact solutions across motion 
design, graphic design, and print. Assets include newsletters, podcasts, client decks, icons, templates, banners, fliers, pamphlets, interview 
guides, brand guides, business cards, offer letters, paid and organic social media posts, and office interiors.

•	Communication: Report to the Director of Marketing and Communications and collaborate with global leadership across 9 global offices 
incl. CEO and Co-Founders to align on business objectives, present concepts, gather feedback, set timelines, and build strong relationships. 

•	Stakeholder management: Manage 2 freelance designers with regular 1:1 meetings to prioritize projects according to internal OKRs, 
and support internal teams to control quality and maintain the Marketing & Communication Team’s standard of excellence. 

•	Marketing impact Jan ‘24 to Jan ‘25: Redesigned graduate recruitment pipeline improving acceptance rates in every region, 
increasing global application volume YoY by 61%, and growing headcount from 1500 to over 1700 | Focused social strategy on video 
content boosting post reach by 105% and growing LinkedIn audience by 28k | Streamlined communication efforts based on survey 
feedback and A/B testing to maintain global newsletter open rate averages at over 86% internally and 60% externally.

•	Creative problem solving: Critically analyzed briefs to connect work with longer-term team strategies, proactively anticipated 
roadblocks, suggested solutions, and executed a diverse set of deliverables for multi-platform campaigns. 

•	Project management: Prioritized work according to timeline, budget, and goals. Facilitated transparent communication across 
teams and time zones. Maintained consistency in execution across all brand touch-points, with meticulous attention to detail.

•	Technical training: Conducted regular Adobe and Google Slide training sessions so non-designers can make minor changes 
allowing the design team to focus on larger, long-term, strategic projects without compromising brand integrity. 

•	Marketing impact: Animated an award-winning, 30-second recruiting advertisement for the “Go Further Faster” social media 
campaign which achieved an engagement rate of 7.28%, translating to 14 applications in the first week | Improved efficiency and 
collaboration to allow our team of three to complete 486 projects in 2022, an increase of 54% from the previous year.

•	Rebrand rollout: Assisted in launching AlphaSights’ first rebrand since its founding in 2008, updating and creating over 
2,000 assets, resulting in a +30% increase in website traffic, 11k new social media followers, and 300+ new hires in the first year. 

•	Attention to detail: Set the standard for high-quality work while designing collateral in our new visual identity. Explored creative 
ways to push the branding and identified opportunities to elevate the brief, design, or messaging.

•	Global collaboration: Worked with stakeholders across teams and time zones to collect data and feedback for projects such as a 
comprehensive 46-page Diversity, Equity & Inclusion report to be circulated across our 9 global offices and a robust Resource Hub 
using Google Sites to facilitate seamless communication with our 1500+ global team members.

          lorariehl.design

          lora.riehl@gmail.com

Marketing Specialist Ameresco Inc. 					       January 2020 - June 2020  Framingham, MA

•	Digital marketing: Planned, designed, and executed social media content and monthly internal and external newsletters through 
HubSpot. Updated the website with WordPress. Analyzed performance data across platforms to implement improvements.

•	Quality control: Collaborated with third-party design and PR agencies to critique and guide the brand refresh. Developed 
iconography to accompany the brand refresh and expanded template library to include a variety of use cases. Transitioned 
hundreds of sales documents into new branding under tight deadlines, ensuring consistency and meticulous attention to detail in 
all client-facing materials for long-term success.

Award-winning Senior Designer with 5+ years of experience elevating brand standards, building expansive template libraries, and overseeing 
multi-platform marketing campaigns consisting of digital and printed collateral. Shortlisted six times by Creative Pool for a rebrand and a 
variety of digital advertising campaigns. Awarded the 2023 and 2024 Indigo Design Award for branding, graphic design, and animation work. 

Education
Northeastern University                             Boston, MA
B.A. Information Design, Spanish Minor, Music Minor  |  GPA 3.88  Dean’s List 2016-2021

Skills
Graphic Design  .  Branding & Identity  .  Adobe Creative Cloud  .  Digital Marketing  .  Google Suite  .  Animation  .  Video Production  .   
Audio Engineering  .  Trello  .  HTML/CSS  .  Figma  .  WordPress  .  HubSpot  .  Mailchimp  .  Social Media  .  Project management

https://www.lorariehl.design/go-further-faster
https://www.lorariehl.design/alphasights-rebrand
http://www.lorariehl.design
mailto:lora.riehl%40gmail.com?subject=
https://www.lorariehl.design/ameresco
https://creativepool.com/alphasights-ltd/about
https://www.indigoaward.com/winners/7340
https://www.indigoaward.com/winners/7545

